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Seattle, Washington

We need the FCC to strengthen rules against corporate monopolies owning our media, not
weaken them.

Americans still care about democracy. A ﬁee, diverse media is crucial to democracy. In return
for free use of public airways, the media is supposed to serve public interests. We believe that
the public interests are threatened by the proposed rule changes.

"The Revolution Shall Not Be Televised," is a nightmare that could happen in the USA. Some
of you may remember that indie documentary done by an Irish film crew that just happened to be
in Venezuela a few years back at the time the corporate-owned television media joined with
right wing forces to overthrow the democratically, constitutionally elected government of
Venezuela, Only the right-wing corporate viewpoint was heard on the television stations. There
was a media blackout when the President's supporters overthrew the illegal coup d'etat and
reinstated the President to power. There was no television coverage because the television
station owners who took part in the overthrow didn't want the country to know that President
Chavez had so many avid supporters and that the coup had failed.

After the Iraq war scams foisted on us in 2003, what can we expect from big media if it is
allowed to get even bigger and swallow up more independent local stations? What could we
expect from media that was "embedded with the military" (or as many interpreted that phrase,
in bed with White House neo-cons desperate to go to war for corporate profits)?

We need a free, diverse, locally controlled media to bring us all the news and all viewpoints. Do
not weaken limitations on media ownership by the proposed rules change. This Administration
has done enough damage to our democratic institutions. Let the damage stop here and the
mending begin.

419 Garfield

Seattle, WA 98109
206-285-5668
antonio_bo@msn.com
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| am a concerned citizen and 1 reside in Seattle.

Preserving diversity of viewpoints in the media is of critical importance for democracy

Concentrated ownership of the newspapers, TV and radio LIMIT what we learn from them. The
owners, AOLTimeWarnerGeneralElectricDisney-WestinghouseNewsCorp have got more customers and
increased the stock and the personal weaith of top executives. And hearing from both sides ended when
Reagan’s Federal Communications Commission repealed the Fairness Doctrine in 1987. It used to
require reporters and broadcasters to give us issues of public importance and mandated airtime to the
other side. No longer.

91% of the current broadcast came from one view. Economist, July 21, 2007, p. 36. As merger
has followed merger, investigation, questioning and reporting have ended because copying the most
organized source, the government, has become cheaper. Journalism has been directed to other
priorities than “the news we need to know to keep our freedoms.” (Moyers) In fact, the media have
become America’s entertainment instead of presenting the news we need in a demaocracy to learn the
truth about our society and government.

Now the media do few investigations and merely serve as a mighty megaphone for the government.
Neither party should want that in a democracy.

No one questions and investigates the accuracy and fairness as they used to before all were
owned by the same few corporations.
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Hello. My name is Breona Gutschmidt, and I am an editor and writer for a small local

parenting publication called ParentMap newsmagazine. I came to the FCC hearing held

in Seattle in 2003, and I'm here again today because I believe that the proposed media -~

ownership rule changes will have negative impacts on families, communities, women,

minorities and the health of our vibrant democracy. Today, with this short time, I'd like to

talk about localism and one very small media company.

ParentMap newsmagazine was founded by and is owned by a Seattle mother, and is run
by a staff of 25 talented local women. ParentMap is supported by local advertisers, hires
exclusively local freelance writers, covers local events, interviews local leaders in
education, early learning and development, children's health experts and advocates, and
many others. We tell parents about a wide variety of events all over Western Washington
to get families out and doing fun and educational things with their kids, and connect
families with the information and resources they need.

We serve our community, including 148,000 readers in 4 counties, and actively work to
build community by sponsoring events, hosting lecture series and partnering with some
of the amazing research institutions in our area to help disseminate the latest research to
parents in our region.

ParentMap, a small business with strong values, is also a great place to work, a place
where the line between advertising and edit is clear and the writers and editors can do
work they are proud of.

The rule change you have proposed making puts ParentMap, and other small, family-
owned media outlets, in peril, forcing them to compete with ever growing national and
international media conglomerates that do not have the local focus, the community
investment and involvement or the careful consideration of children, families and women
that companies like ParentMap have.

Making this change is a vote against companies who truly have the health of families as
their motivation, not the bottom line. A vote against the kind of community building that
can be achieved with local media and that simply cannot be achieved by media outlets
producing their news thousands of miles away no matter how those companies try to slant
it.

I urge you to vote "no" on loosening media ownership rules and "yes" to truly local
media.
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My name is Kristina Williams, Chief Development Officer at the Hearing,

Speech & Deafness Center serving 13 counties in Western Washington. I am ﬁé =)2 /
here representing our CEO Susie Burdick, the Board of Directors, the Staff and :
the communities we serve. We are speaking in support of KCPQ/KMYQ-TV,

Tribune Broadcasting Company.

For decades, KCPQ has been a strong, supportive and effective community
partner with the Hearing, Speech & Deafness Center. We've worked with
station leadership on a regular and ongoing basis to educate the community
about services available to children and adults with disabilities and to raise
awareness about the Center and the issues faced by our clients. The station
has produced PSA’s for the Center, lent on air talent to emcee fundraisers,
provided support through grants and donations, and has always been
accessible and responsive to requests to simultaneously serve their viewers
and the nonprofit sector.

A strong relationship has developed between our CEO and the General
Manager of the station, Pamela Pearson who has served as a business mentor
and advisor to the Center’s leadership. Ms. Pearson has also spoken on behalf
of the Hearing, Speech & Deafness Center as the keynote for a national
conference of nonprofits hosted by the Center.

It is clear that the station is about more than just broadcasting. They are
involved in and care deeply about their community and the nonprofit sector
serving it. This was evident recently when station personnel worked with one
of our families in the filming of a PSA. The family consists of the parents and:
two children, all deaf and Mexican immigrants. The respect, caring, support
and quality of interaction between station personnel and this family clearly
demonstrated that KCPQ and the Tribune Broadcasting Company have
community caring at their core.

They clearly value everyone equally and the deaf staff at the Center, the
family, the interpreters and everyone involved felt valued, respected and
cohnected. There is no greater testimony to a business than seeing how their
staff interacts with people in need. It was a moving experience that clearly
demonstrated the heart of the station and the core values of its leadership.

This community badly needs KCPQ/KMYQ-TV and the Tribune Broadcasting
Company. They are part of the health and fabric of who we are, and are
known in the nonprofit sector as leaders in corporate philanthropy and

partnership. |
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My name is Kristina Williams, Chief Development Officer at the Hearing,
Speech & Deafness Center serving 13 counties in Western Washington. I am
here representing our CEO Susie Burdick, the Board of Directors, the Staff and
the communities we serve. We are speaking in support of KCPQ/KMYQ-TV,
Tribune Broadcasting Company.

For decades, KCPQ has been a strong, supportive and effective community
partner with the Hearing, Speech & Deafness Center. We've worked with
station leadership on a regular and ongoing basis to educate the community
about services available to children and adults with disabilities and to raise
awareness about the Center and the issues faced by our clients. The station
has produced PSA's for the Center, lent on air talent to emcee fundraisers,
provided support through grants and donations, and has always been
accessible and responsive to requests to simultaneously serve their viewers
and the nonprofit sector.

A strong relationship has developed between our CEO and the General
Manager of the station, Pamela Pearson who has served as a business mentor
and advisor to the Center’s leadership. Ms. Pearson has also spoken on behalf
of the Hearing, Speech & Deafness Center as the keynote for a national
conference of nonprofits hosted by the Center.

It is clear that the station is about more than just broadcasting. They are
involved in and care deeply about their community and the nonprofit sector
serving it. This was evident recently when station personnel worked with one
of our families in the filming of a PSA. The family consists of the parents and
two children, all deaf and Mexican immigrants. The respect, caring, support
and quality of interaction between station personnel and this family clearly
demonstrated that KCPQ and the Tribune Broadcasting Company have
community caring at their core.

They clearly value everyone equally and the deaf staff at the Center, the
family, the interpreters and everyone involved felt valued, respected and
connected. There is no greater testimony to a business than seeing how their
‘staff interacts with people in need. It was a moving experience that clearly
demonstrated the heart of the station and the core values of its leadership.

This community badly needs KCPQ/KMYQ-TV and the Tribune Broadcasting
Company. They are part of the health and fabric of who we are, and are
known in the nonprofit sector as leaders in corporate philanthropy and
partnership.
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Submitted to the FCC — Docket 06-121 — November 9, 2007

The FCC appears to be in a secretive, headlong rush to relax ownership rules "by Christmas," as detailed in an
October 18th article in the New York Times, and later, in the Seattle Times, one of the few remaining independent
big city newspapers. Thankfully, Senators from both parties appear inclined to hold the FCC at bay, according to
an October 25 article in the industry journal, TV Week.

To put a fine point on why this is important, American democracy depends upon a free and open media that helps
the public understand the issues of the day and to make informed decisions in elections, not to mention that the
media has an impact on public safety. Yet, coupled with the elimination of the Fairness Doctrine in the 1980s,
there is less and less assurance that the public will have the information they need. It's ironic that people have to
access foreign sources like the BBC and the Guardian to find out what's happening here in the US.

Let's look at a few instructive cases where the media stopped telling the story and became the story:

* As we watch the 2008 round of presidential debates, have you wondered why only the front-runners are
being questioned by the moderators, most of whom are employed by large media companies

*  When the Space Shuttle Columbia broke up in February 2003, small market radio stations were
broadcasting feeds from centralized locations far away. When rural Texas farmers called their local
_ stations, wondering what was falling through the atmosphere, they got voicemail.

* Speaking of space, did you know that the Chinese launched a moon mission on October 23? The
American media largely ignored it

* American newspapers and news magazines, including Time, ran stories about the British judge who
recently found "nine significant errors" in Al Gore's movie, An Inconvenient Truth. But they didn't tell the
entire story. In fact, the UK's Observer reported that the case was brought by Stewart Dimmock, who was
supported by the unknown "New Party" of Scotland. The New Party's head, a mining executive, co-
authored a 2004 report attacking climate change, with a secretary to Tony Blair and with the George C
Marshall Institute, funded by Exxon Mobil. This puts the case in a different light.

* Officials of "Fair and balanced" Fox News in England have all but admitted right-wing bias. Most
Americans don't know that Fox president Roger Ailes has been a consultant to the Republican party and
advisor to all Republican presidential administrations since the 1970s.

As media companies consolidate, the number of voices in the media declines. As these corporations look for
ways to maximize profits, it is well documented that news operations have been consolidated or eliminated
altogether. No longer does the media appear to believe that it has an obligation toward public service. The
tpmbg,'t?gnes ofthe media are dated 1987 (the end of the Fairness Doctrine) and 1996 (with the passage ofithe
Telecommuncations Act).

If there was any doubt that the American media is controlling the message (and who is controlling them?), did you
know that one of the 2008 Democratic presidential candidates, Dennis Kucinich, introduced H.R.333 on Tuesday
Nov 6 (election day!), a bill to impeach the Vice President of the United States?

If you heard about it, you were probably reading a blog or watching CSPAN. None of the TV or radio networks
covered:-it. The Washington Post ran a transcript of Kucinich reading the bill to congress. The Seattle Times
actually ran a story. But of course, the Seattle Times is an independent newspaper and its publisher has been
vocally opposed to consolidation of the media.

| plead that the FCC reconsider its apparent interest in relaxing media ownership rules, and to not do so.
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To: FCC Commissioners
From: Seattle Children’s Hospital & Regional Medical Center J é -/ Z J
Subject: BELO Broadcasting’s Commitment to the Community _

We have enjoyed a unique relationship with KING 5 and BELO Corporation that allows Seattle
Children’s Hospital to deliver accurate, informative and valuable health, safety, and injury prevention
information to families and the community-at-large. Our partnership enables us to deliver our messages
across multiple platforms including TV and online to a broad audience in a cost-effective manner. The
BELO stations in this region allow Children’s to reach the patients and families we serve across
Washington state and other markets in our service area. '

Our relationship with BELO has spanned three years. Here are some examples of how KING 5 and Belo
support Children’s:

@ Produce and air TV spots in support of fundraising events, such as Run for Children’s and the
Symphony Guild event;

e Produce and air one hour Children’s HealthLink specials covering pediatric topics such as
cancer, orthopedics, transplant and our OR; |

e Produce and air weekly Good Growing segments on the KING 5 Morning News on KONG
TV addressing a range of pediatric health topics;

® Produce and air weekly Children’s HealthLink segments that highlight cutting edge
technology and advances in patient care;

Provide bi-annual research polling to track awareness of Children’s philanthropy messages; |
Provide fundraising support for the Season of Light auction; ]

Provide on-air talent for Children’s fundraising events such as Run for Children’s and Season
of Light Festival.

Our partnership with KING 5 and Belo enables us to educate and inform a broad segment of our !
community about key pediatric healthcare topics and generate support for uncompensated care. We hope |
to continue this relationship for many years. '

Sincerely,
No. of Copies rec'd ( 2
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Katharine Fitzgerald
Director

Marketing & Communications
Seattle Children’s Hospital & Regional Medical Center

6901 Sand Paint Way NE PO Box 50020 Seattie, WA 98145-5020 (206) 987-2000 www.seattiechildrens.org
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Federal Communications Commission
Section 202(h) of the Telecommunications Act %@%%Sw&\mes that the agency periodically

review its broadcast ownership rules to "determine whether any of such rules are necessary in the
public interest as the result of competition." Section 202(h) also states that Commission must
"repeal or modify any regulation that it determines is no longer in the public interest."

It has become obvious by previous rulings of the FCC that this regulatory agency has an abiding
interest in promoting the effective consolidation of ownership by large corporate
telecommunication entities both within and across the various media. To emphasize this point:
e Curently, six major companics control most of the media in our country.
® Three media giants own all of the cable news networks. Comecast and AQOL Time Warner
serve 40 percent of cable households.
¢ The Telecommunications Act of 1996 lifted ownership limits for radio stations, leading
to incredible consolidation of radio station ownership. One company alone, Clear
Channel Inc., now owns nearly 1,200 radio stations across the country. Before the
change, a company could not own more than 40 stations nationwide. i

Note: The impact that this kind of consolidation can have on the free expression of ideas and
opinions is exemplified by the fact that several large stations owned by Clear Channel briefly
banned the music of the Dixie Chicks because of their critical comments about President George
W. Bush. Stations owned by Infinity have also hanned certain musicians based on their political
views.

Given the apparent anti-regulatory and pro-corporate bias of the current administration, it seems
quite obvious that whatever rule changes are made will simply hasten the further consolidation of
the telecommunications media regardless of the sentiment expressed in this or any other public |
foram. What makes this particular format particularly dubious is the speed with which these i
hearings are being conducted and the more obvious fact that we have not been provided with a
detailed description of the proposed rule changes. Is this yet another example of withholding
information under the guise of executive privilege? It is, in my judgment, a clear indication of
the current administration’s contempt for the basic rights of citizenship. How can there be true
democracy without informed consent that is only possible when individuals have open and
complete access to the information required to make judicious decisions?

In conclusion, T would like to remind the members of the FCC that they are servants of all the
people and their decisions should not be subservient to the needs and intcrests of the powerful
few, who, after all, represent a very small percentage of the total population. Furthermore, the
airways are owned by the American people and must, therefore, serve the public and not private
interest. Allowing the communications media to be controlled by a few powerful players does
not serve the public and effectively runs counter to democratic principles.

Thank you.

Joseph Aprile : |
Seaitle, WA ‘ i

\ O !
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The board of directors of the ten interconnected big media organizations in the US adds up to 118, these
individuals sit on the corporate boards of 288 national & international corporations. There are also the
military DOD contractors on these media boards. This equals the media Elliot that act as watchdogs of
what the public finally sees and hears using hand picked experts that espouse acceptable ideological
messages, thus controlling the information content given to the public.

We need media reform. We need a diversity of independent and local media operations. We need to insure
a free (non-biased) open media. In a free, democratic nation, the media serves as the fourth estate, a fourth
branch of government that protects the people against the abuses of power, political or corporate.

There are basically five top media companies that cover TV, cable and satellite TV,
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These all are evolved in enmeshed partnerships, joint ventures contractual relations and more. Relaxing
media ownership rules to let fewer media giants control more markets. This continued deregulation of
corporate media ownership violates constitutional safeguards on diversity, public interest and the capacity
to self govern.

Having the majority, if not all, of the media owned by only five Corporate Conglomerates, takes away
diversity and needed information that the public gets through television, radio, newspapers and now the
Internet (net neutrality). There is no public service responsibility. The airways do belong to the public, but
they are not being used for our benefit, There is no public service obligation; they have been tossed out.

Five to ten years ago there were thousands of cable companies now there are three big ones and three mid
sized ones (6), and those are owned by the same groups that control the major TV stations, newspapers and
periodicals and are now trying to control the internet. 500 channels controlled by the same few. Too much
power by a few. Small, diverse operators cannot even knock on their doors; there is no competition.

The deregulation (telecommunication Act of 1996) allowed one company (clear channel) to go from 40
channels to over 1,500, thus exerting unpresident control over the industry. Pay to Play. The deregulation in
the early 2000’s caused a decrease in diversity in the other forms of media.

Media, for the public interest, should never be concentrated. News Corp chairman, Rupert Murdoch
admitted that he used his media for propaganda. It should be called Entertainment Corp instead of News
Corp.

'I‘h?g cap lifting (deregulation).will allow networks to legally merge and one company can end up owning
all forms of media in a city or several cities.

Democracy is premised on a fiee press (media), and freedom of the press (media) is premised on the
absence of public or private gatekeepers with monopolistic power.

The Supreme Court ruled in 1945 that the anfitrust was probably more appropriate in the realm of media
than in any other area.

This is not about “Free Enterprise”; these huge conglomerates get enormous direct and indirect subsidies
and governmentrgranted monopoly franchises. They get licenses to radio, TV frequencies, cable subsidies
and copyrights, only a-few things:that the taxpayers pay for.

The few hands that-control the media have the power to turn lies into truth and truth into lies, without
being contradicted, because they also have the power to silence any competing voices. This makes a
mockery of the democratic principal of self-government by the people. We are at that junction now.
Instead of further deregulation, we-need to institute regulations that have already been discarded and have
put our Democratic Republic in peril.

Right now, due to the deregulation and the monopoly of the media, instead of learning what is actually
goihg on inthe world we get...a veil of distortion, lies, omissions and half truths that obscure reality.
Instead of this media that covers for power, we need a media that is objective, critical, covers opposition
and-unwanted:interference. A media that is not contrelled by the-powerful but speaks truth to power.
Tnvestigative Journalism that ismot controlled, Corporate, Public Relations firms and Think Tanks give us
entertainment and ideology cotitrolled views, not news.
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Why outsourcing local media to corporate giants disturbs me %@ Communicatons mommision
Office of the Secretary

06712 |
Seattle is a special place. When we began recycling, within months we were doing - i

bestin the US. When we were about to lose the Pike Market to development, local
leadership shaped a solution to save our urban jewel. We just achieved our Kyoto

pollution goals, the first city to do so. Seattle is special because we work it out. We ;
work it out by interchanges of ideas and concerns in our media by local leadership.

We need our local media to foster solutions to the problems facing our city and our
region - so we can listen in on deliberations, and add our two cents.

Corporate media needs to lower costs and increase market share - as in any

business. Centralized programming and packaging cuts costs. Exciting

(sensational?) news sells papers; "if it bleeds it leads” on TV. Civic dialogue and
thoughtful exchanges just aren't "hot." They aren't cost-effective, so they'relessofa |
priority for a corporate headquarters elsewhere. X

This seems to me to be conflicts of two rights: the rights of citizen to be informéd
enough to vote intelligently i#¢on matters shaping their lives - and the rights of the
free marketplace to have capital flow to its best (most profitable) use.

Local journalists under independent ownership are allowed more space - column
inches or airtime - for reporting and commenting on local civic issues. People get
treated more like grownups, considering the difficult issues facing any city. If we
are addressed a@s grownups, we start se€ing ourselves as grownups. Demonizing
opponents is exciting, but it doesn't help a community dialogue.

We have serious problems in Seattle: improving schools, fixing the viaduct, easing
traffic without strangling commercial transport, building low income housing and
many more. We need to talk out solutions in a civic dialogue, educating ourselves
enough to be intelligent voters, to shape our own lives.

I'm afraid that further conglomeration of media ownership headquartered far away
will give me a steady diet of Britney's underwear problems and the like - on ALL
channels and in ALL newspapers. I'm already sick of it! Don't make it even worse.

Cable and internet news sources don't fill the gap. They further isolate us into
separate shared interest groups, rather than a public dialogue of competing civic
interests. . - -

Wil the rights of money trump the rights of citizenship? I'm afraid so - dammit!

Jeff Strickler
jfsthree @ hotmail.com
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